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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Phone and other electronic gadgets are not allowed.

Q.1
Objective 
1. According to the textbook, international marketing is "the multinational process of planning and executing the conception, pricing, promotion, and distribution of ideas, goods, and services to create exchanges that satisfy individual and organizational objectives." The definition fails to recognize 

a) nonprofit marketing 
b) business-to-business marketing 
c) consumer marketing 


      d) integration of the 4 Ps 

2. According to the textbook, international marketing is "the multinational process of planning and executing the conception, pricing, promotion, and distribution of ideas, good, and services to create exchanges that satisfy individual and organizational objectives." The definition fails to recognize 

a) product 
b) place 
c) promotion 
d) pricing 
e) all of the 4 Ps are recognized

3. Trade is a 

a) zero sum game 
b) positive sum game 
c) negative sum game 
d) all of the above 

4. A country should export a product that it can produce at a lower cost than other nations can. This is the principle of 

a) absolute advantage  b) comparative advantage 
c) relative advantage  d) factor endowment

5. Because of trade (and imports), inflation 

a) increases 
b) decreases 
c) moderates  
d) disappears

6. Perhaps, the most credible argument for protectionist measures is 

a) keeping money at home 
b) reducing unemployment 
c) enhancing national security 

      d) equalizing cost and price 
e) protecting infant industry 

7. A penalty duty to offset a subsidy is 

a) protective tariff 
b) revenue tariff 
c) tariff surcharge 
d) countervailing duty

e) variable duties

8. The market-oriented system is called 

a) capitalism  
b) socialism 
c) communism 
d) modified communism 

9. Countries all over the world have been moving in the direction of this economic system. 

a) capitalism  
b) socialism 
c) communism 
d) modified communism

10. Dependency theory explains why LDCs (e.g., Latin American countries) are not willing to embrace MNCs. (   ) 

11. Because the former Soviet Union had elections and mandatory voting, it was considered to have the parliamentary form of government. (   )

12. The risk of nationalization will likely be more in the future. (   )

13. All joint ventures are strategic alliances. (    )

14. To avoid excessive compensation and legal difficulties when terminating a relationship with a foreign intermediary, it is better to use a foreign merchant than to appoint a foreign agent. (    )

Q.2.
How does the international marketer determine which legal system will have jurisdiction when legal disputes arise?


                  


      

Q.3.    Discuss the four phases of international marketing involvement.    

Q.4.    Social institutions affect marketing in a variety of ways. Discuss, giving examples.


Q.5.
What affects the business customs, might be anticipated from the recent rapid increases in the level of international business activity.




    

Q.6.
Discuss various objectives of international marketing along with challenges involved ‘international marketing’.
Q.7.
Discuss the nature of the International Marketing environment and its implication for an
organization’s marketing mix.

Q.8.
Discuss the nature of the marketing mix, marketers use in global marketing. 

Q.9.
Write short notes on any two;







    

a) Broad Market strategies

b) Dumping

c) Public Relations
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